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 Participation in democracy is important to its ability to remain functional over time. 
Young people have continually been shown to participate less in democracy than their older 
counterparts in the United States, especially when it comes to traditional forms of electoral 
politics like voting. The relationship between social media use and political participation is 
important to study. There could be certain mechanisms of social media depressing or increasing 
political participation that could yield important information for promoting youth turnout in 
elections. This study examines the relationship between Snapchat use and voter turnout in the 
United States 2018 midterm elections among students at University of Northern Colorado 
through a survey. Certain types of social media activity have a stronger relationship with 
political participation than others, and this study assesses what types of Snapchat use affects 
voter turnout. Among female participants, uploading a story on Snapchat that is political in 
nature was associated with higher voter turnout in the United States November 2018 midterm 
elections. However, viewing political news on Snapchat was negatively correlated with voter 
turnout in the United States November 2018 midterm elections for participants. 
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Research Question: What is the relationship between Snapchat use and voter turnout in the 2018 
US midterm elections among UNC students? 
Statement of the Problem 
Part A: For democracy to function in the United States, citizens need to be engaged politically. 
One barometer of that is voting. In an ideal democracy, all age cohorts would be voting at high 
rates, which would show that the population is engaged with the political issues at hand. 
However, 
Part B: Young people are known for participating the least in democracy, so it is important to 
learn ways to increase their participation. According to a Pew Research Center poll, millennials 
(anyone born from 1981-1996) are approaching baby boomers (anyone born from 1945-1965) as 
the largest share of the American electorate (Fry, 2018). However, in the 2018 US midterm 
elections, 18-29-year-olds turnout was only 35.6 percent when compared to 66 percent of age 65 
and older voters according to the US Census Bureau (Misra, 2019). It is notable though that 
young people’s turnout jumped from only 19.9 in the 2014 US midterm elections up to 35.6 
percent. Turnout among all age groups was up in 2018 compared to 2014, in fact. All in all, this 
data shows that young people do not participate in electoral politics as much as their older 
counterparts, but that may be changing. 
Part C: Snapchat use is becoming more and more popular among youth. For example, according 
to a Pew Research Center poll on social media use in 2018 in the US, 78% of 18-24-year-olds 
use Snapchat, and 71% percent visit the platform multiple times per day (Smith, 2018). Growing 
research has been studying how social media use affects political participation among young 
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people. This study will look at the different aspects of Snapchat use and if they increased or 
decreased voter turnout among UNC students in the 2018 US midterms. This data can be an 
important source of information in the goal to increase youth voter turnout in the United States. 
Literature Review 
General Use/Time Spent on Social Media 
Researchers have been looking into how the different aspects of social media use 
influence political participation. One aspect researchers looked at was time spent on social 
media. Yang and Dehart studied how Facebook use and Twitter use affect online political 
participation among young people in the US (2016). Their results on how time spent on social 
media affects online political participation were mixed. Yang and Dehart concluded that general 
political use of Facebook and Twitter was a positive predictor of online political participation 
(2016). However, extensive use of Facebook and Twitter was a negative predictor of online 
political participation (Yang & Dehart, 2018). Extensive use differs from general use in that 
extensive use is use of social media that is very frequent, compared to general use which lies in 
the normal range of social media usage. This is evidence there might be a cut-off where too 
much time spent on social media is associated with less political participation and normal time 
spent on social media is associated with more political participation. Furthermore, researchers in 
Chile looked at how Facebook use affects protest activity among youth. Valenzuela, Arriagada, 
& Scherman found that 18-29-year olds who had a Facebook account they used frequently were 
positively associated with protest activity (2012). The researchers found this even though they 
controlled for other variables associated with protest activity like socioeconomic status. 
(Velenzuela, Arriagada & Scherman, 2012) This demonstrates how in Chile time spent on 
Facebook has shown to be positively correlated with protest activity, a form of political 
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engagement. Tang and Lee studied how different aspects of Facebook (FB) use affect political 
participation among university students in Hong Kong (2013). Their findings differed from the 
other studies when it comes to time spent on social media affecting political participation. For 
example, the researchers found that “…sheer time spent on FB also does not significantly relate 
to both offline and online participation” (Tang & Lee, 2013, p. 771). The literature shows that 
results are mixed when it comes to whether time spent on social media has an effect on political 
participation among young people. Time spent on social media needs to be studied more in the 
future to determine whether it is correlated with political participation among young people or 
not.  
Social Media use for Social Interaction 
 A couple of studies have looked at how social interaction on social media is correlated 
with political participation among young people.  Ekström and Shehata studied social media use 
among Swedish youth (2016). They found that social interaction on social media coincides with 
political engagement and information online (Ekström and Shehata, 2016). However, Ekström 
and Shehata also concluded social interaction on social media does not coincide with collective 
action of political participation (2016). This shows how there might be confines to how much 
social interaction on social media can be positively correlated with political participation. 
Valenzuela, Arriagada, & Scherman also studied if social interaction on social media is 
correlated with political participation by studying social interaction on Facebook among Chile 
youth (2016). They found that using Facebook for socializing was associated with increased 
protest activity (Valenzuela, Arriagada, & Scherman, 2016). However, the researchers found that 
using Facebook for self-expression was not associated with increased protest activity 
(Valenzuela, Arriagada, & Scherman, 2016). All in all, both of these studies indicate that social 
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interaction on social media has a positive correlation with political participation among youth. 
However, more studies need to be done to come to stronger conclusions on this.  
Group Membership on Social Media 
 Another aspect of social media use that affects political participation that researchers 
have looked at is group membership on social media. Examples of group memberships on social 
media include joining political groups or pages on Facebook or other social media and joining 
messaging groups Many of these researchers have found that group membership on social media 
is positively correlated with political participation among youth. Rice, Moffett, and Madupalli 
studied how Internet usage activity like joining a political group on social media affects online 
and more traditional offline political participation (2012). They found that, “that those who 
engaged in friending candidates and political groups were more politically mobilized or 
engaged” (Rice, Moffett, & Madupalli, 2012, p. 270). Conroy, Feezell, and Guerrero studied 
how Facebook group membership affects political participation (2012). The researchers found 
that participation in Facebook groups is strongly correlated with offline political engagement 
(Conroy, Feezell, 2012). However, Conroy and Feezell found that group participation is not 
correlated with political knowledge, possibly highlighting the fact that discussion often is low-
quality in these online groups (2012). Wang and Shi studied how Weibo use (China’s most 
popular social media platform) affects political participation among college students in China 
(2018). One aspect the researchers looked into was membership in Weibo groups and how that 
affected political participation. Wang and Shi found that memberships in Weibo groups are 
associated with being politically mobilized (2018). This shows that even in different cultural and 
political settings, that group membership on social media seems to have a positive impact on 
political participation. Yang and Dehart studied how Facebook group participation impacted 
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online political participation among college students in the US (2012). Yang and Dehart found 
that Facebook group participation was a “significant driver” of online political participation 
(2012). All of these studies indicate that group membership on social media has a positive effect 
on political participation among youth. Future research into this should be done to solidify these 
conclusions. 
Social media news/political information consumption 
Tang and Lee studied how different aspects of Facebook use affect political participation 
among university students in Hong Kong (2013). One aspect the researchers looked at was 
exposure to shared political information. Tang and Lee found that exposure to shared political 
information is positively correlated with both online and offline political participation (2013). 
This shows how the information that users receive on social media has an effect on participation 
if it is political. Also, Valenzuela, Arriagada, & Scherman looked at how news consumption on 
Facebook affects protest activity among Chile youth (2016). Valenzuela, Arriagada, and 
Scherman found that “The link between overall Facebook use and protest activity was explained 
by using the social network for news and socializing rather than when it was used for self-
expression” (2016, p. 299). This shows how news consumption on social media can have a 
positive effect on political participation among young people. Furthermore, Yamamoto, Kushin, 
and Dalisay studied how news consumption on messages apps (Facebook messenger, WhatsApp, 
Snapchat) affected political participation during the 2016 US election (2018). The researchers 
found that news consumption on these messaging apps is positively correlated with political 
participation (Yamamoto, Kushin, & Dalisay, 2018). However, the researchers also found that 
news consumption on these messaging apps also leads to a miscalibration of knowledge 
(Yamamoto, Kushin, & Dalisay, 2018). This illustrates how the news on social media is not 
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always reliable. All in all, studies have shown that political information and news consumption 
on social media is a predictor of political participation among youth.  
Engaging politically on social media 
 Researchers have also looked into how engaging politically on social media (ex. making 
a Facebook post that is political in nature) affects other forms of political participation among 
young people. Moffett and Rice studied how college students in the US use social media (2017). 
Moffett and Rice concluded that college students that engage in social media in a political nature 
are much more likely to try to persuade others to vote for or against a candidate and engage in 
online political expression (2017). This shows how engaging politically on social media can 
predict online political participation. Furthermore, Yang and Dehart studied how social media 
use affects political participation among US college students and found that political use of 
social media is a strong predictor of online political participation among US college students 
(2016). Furthermore, Bode, Vraga, Borah, and Shah studied the effects of political use of social 
media on political participation among teens (2013). The researchers found that political use of 
social media among teens strongly impacted levels of and growth of electoral politics during the 
2008 election (Bode, Vraga, Borah, & Shah, 2013). Also, more recently, Moffett and Rice 
studied again how college students use social media, this time specifically looking at Snapchat 
use (2019). Moffett and Rice found that “Using a series of matching analyses, we discover that 
those students who sent pictures or videos about interest groups, candidates for office, or 
political parties on Snapchat were more civically and politically active than otherwise similar 
students who had not participated in these activities” (2019). These findings from these studies 
are not surprising. It makes logical sense that political use of social media would predict political 
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participation. All in all, these studies show how political use of social media can have a tangible 
effect on online and offline participation. 
Conclusion 
 Researchers have looked into many different aspects of social media and how they affect 
political participation among young people. For example, group participation seems to be the 
most strongly associated aspect of social media use to political participation. Also, news 
consumption and using social media politically also affect political participation according to the 
literature. Sheer time spent on social media, however, has had mixed results on its connection to 
political participation among young people. Also, Vromen, Loader, Xenos, and Bailo conducted 
a study that looked at how young people use social media in the United Kingdom, Australia, and 
the United States (2016). They found that, among other things, few young people had 
experiences of taking a proactive stance on social media that encouraged others to take political 
action or vote (Vromen, Loader, Xenos, & Bailo, 2016). This shows that social media use may 
not be a conducive environment for young people to participate in politics traditionally. 
Furthermore, few studies have looked into the effect of Snapchat use specifically on political 
participation, so this study will fill a gap in the literature there. All in all, the literature points to 
social media overall having a positive effect on political participation among young people, 
especially certain aspects of social media like group participation and consumption of news. 
Methodology 
Participants  
This study used UNC students as the participants for a survey. The survey was accessed by 
participants through an online link on Qualtrics. Pre the COVID-19 pandemic, the researcher 
recruited participants on the campus of UNC by asking students walking by if they wanted to 
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participate in the survey and then if the students agreed the researcher provided the survey link. 
This was done at the UNC Student Center and Mckee Hall to gain a variety of students. During 
the COVID-19 pandemic, all of the participants were recruited through promoting the survey to 
classes through the help of professors at UNC. The survey is online, so students were able to take 
the survey if they wanted after professors posted the survey link on their Canvas announcements 
page. All of the participants were college-aged adults over 18. 80.36 % of participants identified 
their race as “White”, 3.57% as “Black or African-American”, 2.38% as “American “Indian or 
Alaskan Native”, 5.95 % as “Asian”, 1.79% as “Native Hawaiian or Pacific Islander”, and 5.95% 
as “Other”. Of the participants that identified as “White”, 73.83 % identified their ethnicity as 
“Not Hispanic or Latino”, 18.12% as “Hispanic or Latino”, and 8.05 % as “Other”. Also, 30.46 
% of participants identified their gender as “Male”, 68.87% as “Female”, and .66% as “Other”. 
Furthermore, 35.33 % of participants identified their political affiliation as “Democrat”, 18.67% 
as “Republican”, 35.33 % as “Independent”, and 10.67% as “Other”. The participants were not 
from a specifically vulnerable population. Furthermore, participants read and signed a consent 
form before completing the survey.  
Data Collection Procedures 
The data was collected through an online survey on Qualtrics. A copy of the survey can be found 
in Appendix 2. 
Data Analysis Procedures 
The data was analyzed quantitatively in SPSS (Statistical Package for Social Sciences) to 
determine whether there is a relationship between different aspects of Snapchat use and voter 
turnout in the 2018 midterms among UNC students.  
Data Handling Procedures 
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The data that will be collected will be anonymous. The participants were not asked to provide 
their names to fill out the survey. However, the researcher did see the faces of the participants 
recruited in person, so it was not completely anonymous for those participants. The data will not 
be sensitive because it does not reveal the identity of the participants, as it would be impossible 
to trace back. 
Risks, Discomforts, and Benefits 
There were very few risks to the participants in this study. However, the participants might have 
felt some anxiety about revealing if they voted. Participants may have felt anxious about their 
lack of political participation and how that is perceived. However, I believe that risk was 
justified given the goals of the research. Also, the risks encountered in this study are risks that 
can be encountered in normal academic settings like in a classroom debate or discussion. The 
participants will likely not benefit from this study, aside from the fact that they might have more 
introspection about their political participation. All in all, the risks to the participants are minimal 
and do not outweigh the benefits of the research. 
Costs and Compensations 
This study provided minimal compensation to the participants for their time spent on the survey. 
For completion of the survey in person, participants were given one piece of candy. This 
compensation is small enough that it does not coerce participation, but remains a sufficient 
reward for their time. Also, participants who were recruited post the COVID-19 pandemic did 






Chi-Square: Political Expression 
 
Alternate Hypothesis HA: In a sample of 137 University of Northern Colorado students, 
uploading a personal story on Snapchat that is political in nature is associated with voter turnout 
in the November 2018 United States midterm elections.  
 
Null Hypothesis H0: In a sample of 137 University of Northern Colorado students, uploading a 
personal story on Snapchat that is political in nature is not associated with voter turnout in the 
November 2018 United States midterm elections.  
 




To measure the concept of online political expression, the nominal level variable 
“WEBEXPRESS” was utilized. Respondents were asked, “Have you ever uploaded a personal 
story that is political in nature?” and could respond with “YES” (1) or “NO” (2). A “story” on 
Snapchat is a video or picture that users post which other users can view within 24 hours of the 
story being uploaded.  
 
Dependent Variable  
 
To measure the concept of voter turnout in the November 2018 United States midterm elections, 
the nominal level variable “VOTE” was utilized. Respondents were asked, “Did you vote in the 





Table 1: Descriptive Statistics for Political Expression 
 
Variables  N Descriptive Statistics Frequency 
Distribution 
VOTE         
  
151 Mode = 1 YES (1) = 69.54% 
NO (2) = 30.46% 
WEBEXPRESS             137 Mode = 2 YES (1) = 32.12% 
NO (2) = 67.88% 
    
 
Bivariate Analysis  
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The crosstab analysis of Table 2 indicates there may be a relationship between online political 
expression on Snapchat and voter turnout in the November 2018 United States midterm elections 
for the 137 respondents who responded to both variables of interest. Respondents who have 
uploaded a Snapchat story that is political in nature reported voting at a rate of 79.5% while 
respondents who have not uploaded a Snapchat story that is political in nature only voted at a 
rate of 64.1%. This indicates that uploading a personal story on Snapchat that is political in 
nature could mean the respondent is more likely to vote.  
 




There seems to be a relationship between uploading a Snapchat story that is political in nature 
and voter turnout in the 2018 United States midterm elections. To determine if this is statistically 
significant, a Chi-Square statistical analysis will be conducted. To determine if there is a 
statistical difference between the groups, more specific hypotheses are provided below.  
 
Alternate Hypothesis HA: In a sample of 137 University of Northern Colorado students, 
uploading a personal story on Snapchat that is political in nature is associated with voter turnout 
in the November 2018 United States midterm elections.  
Null Hypothesis H0: In a sample of 137 University of Northern Colorado students, uploading a 
personal story on Snapchat that is political in nature is not associated with voter turnout in the 
November 2018 United States midterm elections.  
DF = 1 
Alpha level = .10 
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Critical Value = 2.706 
Decision Rules 
1. If Chi-Square (X2) is greater than or equal to the Critical Value of 2.706, I will reject the 
Ho and conclude that uploading a personal story that is political in nature  on Snapchat is 
associated with support for marijuana legalization at the .10 alpha level with 1 degree of 
freedom among a sample of 137 University of Northern Colorado students 
2. If Chi-Square (X2) is less than the critical value of 2.706, I will reject the HA and 
conclude that uploading a story that is political in nature on Snapchat is not associated 
with support for marijuana at the .10 alpha level with 1 degree of freedom among a 
sample of 137 University of Northern Colorado students 




The Pearson Chi-Square test results are listed in Table 3. The Pearson Chi-Square value for the 
main relationship is 3.314, larger than the critical value of 2.706. This means that I will reject the 
null hypotheses and conclude that there is a relationship between uploading a personal story on 
Snapchat that is political in nature and voter turnout in the November 2018 United States 
midterm elections among a sample of 137 University of Northern Colorado students with 1 
degree of freedom at an alpha level of .10. The p value of .069 is smaller than the alpha level of 
.10. This means whether a person uploaded a personal story on Snapchat that is political in 
nature is related to voter turnout in the November 2018 United States midterm elections among 
University of Northern Colorado students. Specifically, University of Northern Colorado 
students who uploaded a story that is political in nature on Snapchat were more likely to vote in 
the November 2018 United States midterm elections. 
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Multivariate Table Analysis and Chi-Square: Political Expression 
 
Hypothesis 2 Alternative (HA1): In a sample of 137 University of Northern Colorado students, 
uploading a personal story on Snapchat that is political in nature, for men, is associated with 
voter turnout in the November 2018 United States midterm elections.  
 
Hypothesis 2 Alternative (HA2): In a sample of 137 University of Northern Colorado students, 
uploading a personal story on Snapchat that is political in nature, for women, is associated with 
voter turnout in the November 2018 United States midterm elections.  
 
Hypothesis 2 Null (H0): In a sample of 137 University of Northern Colorado students, uploading 
a personal story on Snapchat that is political in nature, after controlling for sex, is not associated 
with voter turnout in the November 2018 United States midterm elections.  
 




To measure the concept of online political expression, the nominal level variable 
“WEBEXPRESS” was utilized. Respondents were asked, “Have you ever uploaded a personal 
story that is political in nature?” and could respond with “YES” (1) or “NO” (2). A “story” on 
Snapchat is a video or picture that users post which other users can view within 24 hours of the 
story being uploaded.  
 
Dependent Variable  
 
To measure the concept of voter turnout in the November 2018 United States midterm elections, 
the nominal level variable “VOTE” was utilized. Respondents were asked, “Did you vote in the 
2018 November United States midterm elections?” and could respond with “YES” (1) or “NO” 
(2). 
 
Control Variable: To measure the concept of gender, respondents were asked “What is your 
gender?” and could respond with “MALE” (1), “FEMALE” (2), or “OTHER” (3). The “Other” 
response (.66 % of response) was removed to create a two-category variable.  
 
Table 4: Descriptive Statistics Political Expression Control 
 
Variables  N Descriptive Statistics Frequency 
Distribution 
VOTE         
  
151 Mode = 1 YES (1) = 69.54% 
NO (2) = 30.46% 
WEBEXPRESS   
 




Mode = 2 
 
Mode = 2                                         
YES (1) = 32.12% 
NO (2) = 67.88% 




    
Table 5: Multivariate Crosstab Analysis 
 
 
To determine if this is a spurious relationship, a third control variable was added to the analysis: 
gender of respondent. The relationship between posting a story on Snapchat that is political in 
nature and voter turnout in the November United States 2018 midterm elections will be 
examined for spuriousness by adding the control variable of gender.  
Between Groups for Males 
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Men who have uploaded a Snapchat story that is political in nature voted at a rate of 70%. Men 
who have not uploaded a Snapchat story that is political in nature voted at a rate of 64.5%. This 
is an indication that uploading a personal story that is political in nature does not have an 
association with voter turnout in the November 2018 United States midterm elections among 
men.  
Between Groups for Females 
Females who have uploaded a Snapchat story that is political in nature voted at a rate of 81.8%. 
Female who have not uploaded a Snapchat story that is political in nature voted at only a rate of 
63.9%. This indicates there may be an association between uploading a personal story that is 
political in nature on Snapchat and voter turnout in the November 2018 midterm elections among 
women. This is a notably different finding for women than men. 
To determine if the differences discussed above are statistically significant, I first provide 
hypotheses, critical values and decision rules.  
Hypothesis 2 Alternative (HA1): In a sample of 137 University of Northern Colorado students, 
uploading a personal story on Snapchat that is political in nature, for men, is associated with 
voter turnout in the November 2018 United States midterm elections.  
 
Hypothesis 2 Alternative (HA2): In a sample of 137 University of Northern Colorado students, 
uploading a personal story on Snapchat that is political in nature, for women, is associated with 
voter turnout in the November 2018 United States midterm elections.  
 
Hypothesis 2 Null (H0): In a sample of 137 University of Northern Colorado students, uploading 
a personal story on Snapchat that is political in nature, after controlling for sex, is not associated 
with voter turnout in the November 2018 United States midterm elections.  
 
Decision Rules  
 
1. If Chi-Square (X2) is greater than or equal to the Critical Value of 2.706 for men, I will 
reject the Ho and conclude that uploading a personal story that is political in nature  on 
Snapchat for men is associated with support for marijuana legalization at the .10 alpha 
level with 1 degree of freedom among a sample of 137 University of Northern Colorado 
students 
2. If Chi-Square (X2) is greater than or equal than the critical value of 2.706 for women, I 
will reject the Ho and conclude that uploading a story that is political in nature on 
Snapchat for women is associated with support for marijuana at the .10 alpha level with 1 
degree of freedom among a sample of 137 University of Northern Colorado students 
3. If Chi-Square (X2) is less than the critical value of 2.706 for men and women, I will fail 
to reject the Ho and conclude that uploading a story that is political in nature on Snapchat 
and voter turnout in the November 2018 United States midterm elections 
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Table 6: Chi-Square Multivariate Analysis  
 
The Chi-square analysis indicates that there is a statistically significant association between 
uploading a Snapchat story that is political in nature and voter turnout in the November 2018 
United States midterm elections among females, and not males at the .10 alpha level and 1 
degree of freedom. The Pearson r value for females is 3.275, higher than the critical value of 
2.706. The p value is also lower than the alpha level of .10 indicating a statistically significant 
relationship. This means I will reject the null Ho. However, the Pearson r value for males is .101, 






Chi-Square: News Consumption 
Alternate Hypothesis HA: In a sample of 136 University of Northern Colorado students, news 
consumption on Snapchat is associated with voter turnout in the November 2018 United States 
midterm elections.  
Null Hypothesis H0: In a sample of 136 University of Northern Colorado students, news 
consumption on Snapchat is not associated with voter turnout in the November 2018 United 
States midterm elections.  




To measure the concept of news consumption, the nominal level variable 
“NEWSCONSUMPTION” was utilized. Respondents were asked, “How many times per week 
do you hear political news using Snapchat?” and could respond with “Rarely or never” (1) “Less 
than once per week” (2) or “once or more per week” (3).  
 
Dependent Variable  
 
To measure the concept of voter turnout in the November 2018 United States midterm elections, 
the nominal level variable “VOTE” was utilized. Respondents were asked, “Did you vote in the 





Table 7: Descriptive Statistics for News Consumption 
 
Variables  N Descriptive Statistics Frequency 
Distribution 
VOTE         
  
151 Mode = 1 YES (1) = 69.54% 
NO (2) = 30.46% 
NEWSCONSUMPTION             137 Mode = 1 
Min = 1 
Max = 3 
Range = 2 
 
Rarely or never (1) 
= 35.77% 
Less than once per 
week (2) = 29.93% 
Once or more per 
week (3) = 34.31% 







The crosstab analysis in Table 8 indicates there may be a relationship between news 
consumption on Snapchat and voter turnout in the November 2018 United States midterm 
elections among University of Northern Colorado students. Respondents who rarely or never 
hear political news using Snapchat voted at a rate of 75%. However, respondents who hear 
political news using Snapchat once or more per week only voted at a rate of 63.8 percent. 
Respondent who viewed news “less than once per week” on Snapchat voted at a rate of 68.3 
percent.  
 






Alternate Hypothesis HA: In a sample of 136 University of Northern Colorado students, news 
consumption on Snapchat is associated with voter turnout in the November 2018 United States 
midterm elections.  
Null Hypothesis H0: In a sample of 136 University of Northern Colorado students, news 
consumption on Snapchat is not associated with voter turnout in the November 2018 United 
States midterm elections.  
DF: 2 




1. If Chi-Square (X2) is greater than or equal to the Critical Value of 4.605, I will reject the 
Ho and conclude that news consumption on Snapchat is associated with voter turnout at 
the .10 alpha level with 2 degrees of freedom. 
2. If Chi-Square (X2) is less than the critical value of 4.605, I will reject the HA and 
conclude that news consumption on Snapchat is not associated with voter turnout at the 
.10 alpha level with 2 degrees of freedom. 
Table 9: Pearson Chi-Square Statistics News Consumption 
 
The Pearson Chi-Square results are listed in Table 9. The Pearson Chi-Square value for the main 
relationship is 1.407, less than the critical value of 4.605. This means that I will fail to reject the 
H0 and conclude that there is not a relationship between news consumption on Snapchat and 
voter turnout in the November 2018 United States midterm elections among a sample of 137 
University of Northern Colorado students. The p value of .495 is also larger than the alpha level 
of .10, indicating there is not a relationship present.  
Chi-Square: News-Related Public Story  
 




To measure the concept of news consumption, the nominal level variable “STORYNEWS” was 
utilized. Respondents were asked, “Do you subscribe to any public stories that are news related 
on Snapchat?” and could respond with “YES” (1) and “NO” (2). News outlets like CNN and 
NBC news post public stories on Snapchat where viewers can “subscribe”. When users 
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subscribe, that means that the news stories are constantly available to them in their 
“Subscriptions” section increasing the likelihood of news consumption.  
 
Dependent Variable  
 
To measure the concept of voter turnout in the November 2018 United States midterm elections, 
the nominal level variable “VOTE” was utilized. Respondents were asked, “Did you vote in the 





Table 10: Descriptive Statistics News Related Public Story 
 
Variables  N Descriptive Statistics Frequency 
Distribution 
VOTE         
  
151 Mode = 1 YES (1) = 69.54% 
NO (2) = 30.46% 
STORY NEWS             137 Mode = 2 YES (1) = 43.07% 
NO (2) = 56.93% 
    
 
 Bivariate Analysis 
 
The crosstab analysis in Table 11 does not indicate a relationship between news consumption on 
Snapchat and voter turnout in the 2018 November United States midterm elections. 70.7% of 
respondents who did subscribe to public stories that are news related voted in the November 
2018 United States midterm elections, which is very similar to the 67.9% voter turnout of 
respondents who do not subscribe to any public stories that are news related. This small 
statistical difference between the groups indicated that there is not an association between the 




















There does not seem to be a relationship between subscribing to news related stories on Snapchat 
and voter turnout in the 2018 United States midterm elections among 137 University of Northern 
Colorado students. To determine if this is statistically significant, a Chi-Square statistical 
analysis will be conducted. To determine if there is a statistical difference between the groups, 
more specific hypotheses are provided below.  
 
Alternate Hypothesis HA: In a sample of 137 University of Northern Colorado students, 
subscribing to a public story that is news related is associated with voter turnout in the November 
2018 United States midterm elections.  
If the test is not statistically significant, then I expect or fail to reject the following:  
Null Hypothesis H0: In a sample of 137 University of Northern Colorado students, subscribing 
to a public story that is news related is not associated with voter turnout in the November 2018 
United States midterm elections.  
DF = 1 
Alpha level = .10 
Critical Value = 2.706 
Decision Rules 
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1. If Chi-Square (X2) is greater than or equal to the Critical Value of 2.706, I will reject the 
Ho and conclude that uploading a personal story that is political in nature on Snapchat is 
associated with support for marijuana legalization at the .10 alpha level with 1 degree of 
freedom among a sample of 137 University of Northern Colorado students 
2. If Chi-Square (X2) is less than the critical value of 2.706, I will reject the HA and 
conclude that uploading a story that is political in nature on Snapchat is not associated 
with support for marijuana at the .10 alpha level with 1 degree of freedom among a 
sample of 137 University of Northern Colorado students 
Table 12: Pearson Chi-Square Statistics News Related Public Story 
 
The Pearson Chi-Square value of .117 is less than the Critical Value of 2.706. This means that I 
will reject fail to reject the H0 and conclude that there is not a relationship between subscribing 
to a public story that is news related on Snapchat and voter turnout in the November 2018 United 
States midterm elections among a sample of 137 University of Northern Colorado students. The 
p value of .732 is also larger than the alpha level of .10, indicating there is not a relationship 
present.  
Pearson Correlation: Political News Consumption 
Null Hypothesis: Among 46 University of Northern Colorado students, the amount of political 
news consumption on Snapchat is not correlated with voter turnout in the November 2018 
elections. 
 
Alternative Hypothesis: Among 46 University of Northern Colorado students, the amount of 
political news consumption on Snapchat is correlated with voter turnout in the November 2018 
elections. 
 
Variables of interest  
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Independent Variable  
 
The independent variable NEWSCONSUMPTION asks eligible participants, “How many times 
per week do you hear political news using Snapchat?”. Participants can choose from a range of 1 
to 40 to answer the question.  
 
Dependent Variable  
 
The dependent variable VOTE asks eligible participants (n = 151) “Yes” (1) or “No” (2) whether 
they voted in the 2018 November midterm elections. I recoded VOTE into the dummy variable 




Table 13: Descriptive Statistics Political News Consumption 
 
Variables  N Descriptive Statistics Frequency 
Distribution 
NEWSCONSUMPTION        
  
46 Minimum: 1 
Max: 40  
Range: 40 
Mean: 9.74 
Std Deviation: 7.28 
NA for ratio level  
VOTEDUMMY            
 
151 Min: 0      
Max: 1      
Range:1 






YES (0) = 69.54% 
NO (1) = 30.46 % 
 
For the correlation analysis, I first determined the degrees of freedom and using .10 alpha I 
determined the critical value: 
 
DF= 46-2 = 44 
 
Alpha: .10  
 
Critical Value: .192 
 
Decision Rule 1: If the absolute value of Pearson r is less than the CV of .192, then I will fail to 
reject the null hypothesis and conclude that there is not a correlation political news consumption 
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on Snapchat and voter turnout in the 2018 November midterm elections among 46 University of 
Northern Colorado students. 
 
Decision Rule 2: If the absolute value of Pearson r is greater than the CV of .192 then I will 
reject the null hypothesis and conclude that there is a correlation between political news 
consumption on Snapchat and voter turnout in the 2018 November midterm elections among 46 
University of Northern Colorado students. 
 






Table 14 shows the Pearson r is -.212, greater than the critical value of .192. This means that I 
will reject the null hypothesis and conclude that there is a negative correlation between political 
news consumption on Snapchat and voter turnout in the United States 2018 November midterm 











Pearson Correlation: Messaging Groups  
 
Null Hypothesis: Among 131 University of Northern Colorado students, the amount of 
messaging groups one participates in on Snapchat is not correlated with voter turnout in the 
November 2018 elections. 
 
Alternative Hypothesis: Among 131 University of Northern Colorado students, the amount of 
messaging groups one participates in on Snapchat is correlated with voter turnout in the 
November 2018 elections. 
 
Variables of interest  
 
Independent Variable  
 
The independent variable MESSAGEGROUPS asks eligible participants, “How many Snapchat 
messaging groups have you participated in within the last month?”. Participants can choose from 
a range of 0 to 15 to answer the question.  
 
Dependent Variable  
 
The dependent variable VOTE asks eligible participants (n = 151) “Yes” (1) or “No” (2) whether 
they voted in the 2018 November midterm elections. I recoded VOTE into the dummy variable 
VOTEDUMMY and changed the value of “Yes” (1) to “Yes” (0) and “No” (1). 
 
Table 15: Descriptive Statistics Messaging Groups  
 
Variables  N Descriptive Statistics Frequency 
Distribution 
MESSAGEGROUPS        
  
131 Minimum: 1 
Max: 15  
Range: 15 
Mean: 3.5 
Std Deviation: 3.31 
NA for ratio level  
Voted in 2018            
 
151 Min: 0      
Max: 1      
Range:1 






YES (0) = 69.54% 
NO (1) = 30.46 % 
 
 
For the correlation analysis, I first determined the degrees of freedom and using .10 alpha I 
determined the critical value: 
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DF= 131-2 = 133 
 
Alpha: .10  
 
Critical Value: .111 
 
Decision Rule 1: If the absolute value of Pearson r is less than the CV of .111, then I will fail to 
reject the null hypothesis and conclude that there is not a correlation between participating in 
messaging groups on Snapchat and voter turnout in the 2018 November midterm elections 
among 131 University of Northern Colorado students. 
 
Decision Rule 2: If the absolute value of Pearson r is greater than the CV of .111, then I will 
reject the null hypothesis and conclude that there is a correlation between participating in 
messaging groups on Snapchat and voter turnout in the 2018 November midterm elections 
among 131 University of Northern Colorado students. 
 






The Pearson r value of -.038 is lower than the CV of .111. This means that I will fail to reject the 
null hypothesis and conclude that there is not a correlation between the amount of messaging 
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groups one participates in on Snapchat and voter turnout in the November 2018 United States 
midterm elections among 131 University of Northern Colorado students.  
 
Pearson Correlation: General Use 
 
Null Hypothesis: In the United States, time spent on Snapchat is not correlated with voter turnout 
in the November 2018 elections. 
 
Alternative Hypothesis: In the United States, time spent on Snapchat is correlated with voter 
turnout in the November 2018 elections.  
 




The dependent variable TIMESPENT, measures on a scale from 1-50 how many times per day 
participants visit Snapchat. This is a sample of the participants (n = 118) who answered that they 




The independent variable VOTE asks eligible participants (n = 151) “Yes” (1) or “No” (2) 
whether they voted in the 2018 November midterm elections. I recoded VOTE into the dummy 




Table 17: Descriptive Statistics General Use  
 
 
Variables  N Descriptive Statistics Frequency 
Distribution 
TIMESPENT         
  
118 Minimum: 1 
Max: 50  
Range: 50 
Mean: 21.12 
Std Deviation: 14.6 
NA for ratio level  
VOTEDUMMY            
 
151 Min: 0      
Max: 1      
Range:1 






YES (0) = 69.54% 





For the correlation analysis, I first determined the degrees of freedom and using .10 alpha I 
determined the critical value: 
 




Critical Value: .119 
 
Decision Rule 1: If the absolute value of Pearson r is less than the CV of .119 then I will fail to 
reject the null hypothesis and conclude that there is not a correlation between time spent on 
Snapchat and voter turnout in the 2018 November midterm elections.  
 
Decision Rule 2: If the absolute value of Pearson r is greater than the CV of .119 then I will 
reject the null hypothesis and conclude that there is a correlation between time spent on Snapchat 
and voter turnout in the 2018 November midterm elections.  
 






The Pearson is r -.006, lower than the CV of .119. I will fail to reject the null hypothesis and 
conclude that there is not a correlation between time spent on Snapchat and voter turnout in the 
2018 November midterm elections among University of Northern Colorado students. This is not 
surprising due to past research that indicated mixed results when evaluated the amount of time 




 The aim of this research was to assess different types of Snapchat use and how they affect 
voter turnout in the United States November 2018 midterm elections. Prior research has shown 
that certain types of social media use are associated with an increase in political participation. 
Participants were asked a variety of questions related to Snapchat use and if they voted in the 
United States November 2018 midterm elections to investigate this further.  
 It is important to first address the limitations of this research. The sample was not 
random. This means that that students participating in this study do not reflect an accurate picture 
of the UNC student body. Furthermore, there was very little diversity among the participants. 
The vast majority of respondents (80.36%) identified as “White”. Only 6 respondents identified 
as “Black or African-American”, 4 as “American Indian or Alaskan Native”, 10 as “Asian, and 3 
as “Native Hawaiian or Pacific Islander”. The small counts of non-white participants mean that 
this research did not effectively examine the relationship between Snapchat use and voter turnout 
among minority groups. Furthermore, the statistical analysis done was undergraduate level. More 
extensive statistical analyses could have been conducted to rule out spuriousness and establish 
causation. All in all, it is important to take into account the limitations of this research when 
reading the results and discussion.  
 Researchers have found that political expression on social media is associated with an 
increase in political participation (Bode, Vraga, Borah, & Shah, 2013; Moffett & Rice, 2017; 
Moffett & Rice, 2019; Yang & Dehart 2016). To investigate this relationship further, participants 
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were asked “Have you ever uploaded a personal story that is political in nature?” and could 
respond with “YES” (1) or “NO” (2). A “story” is a video or picture that other Snapchat users 
can view for 24 hours. Uploading a story on Snapchat that is political in nature was shown to be 
associated with an increase in voter turnout at the alpha level .10 among female participants 
using a Chi-Square test. This is evidence that political expression on social media can lead to 
political participation in the real world. This is important because many believe “social media 
activism” does not translate to offline political participation. The fact that male students did not 
show a statistically significant result is odd. This could be due to a lower number of males 
participating in the study. All in all, uploading a story on Snapchat that is political in nature is 
associated with an increase in voter turnout among female participants. 
 Researchers have also examined how consumption of news and political information on 
social media is related to political participation. Researchers have found that consumption of 
news and political information on social media is associated with an increase in political 
participation (Tang & Lee, 2013; Valenzuela, Arriagada, & Scherman, 2016; Yamamoto, 
Kushin, & Dalisay, 2018).  To investigate this relationship further, respondents in the survey 
were asked, “How many times per week do you hear political news using Snapchat?” and could 
respond with “Rarely or never” (1) “Less than once per week” (2) or “once or more per week” 
(3). Using a Chi-Square test, it was shown at the alpha level .10 that there was no association 
between the times per week participants heard political news and voter turnout in the United 
States November 2018 midterm elections. This is contrary to prior research. Respondents were 
also asked “Do you subscribe to any public stories that are news related on Snapchat?” and could 
respond with “YES” (1) or “NO” (2). Subscribing to a public story that is news related is not 
associated with voter turnout in the November 2018 United States midterm elections at the alpha 
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level .10 using a Chi-Square test. This is again contrary to prior research. Respondents were also 
asked, “How many times per week do you hear political news using Snapchat?”. Participants 
could choose from a range of 1 to 40 to answer the question. Using a Pearson r correlation test, 
the amount of times per week participants heard political news using Snapchat was negatively 
correlated with voter turnout in the 2018 United States November midterm elections at the alpha 
level .10. These results were surprising because they indicate that the more political news 
participants hear on Snapchat, the less likely they are to vote. This is contrary to prior research 
that shows exposure to news and political information increases political participation. All in all, 
more research needs to be done to investigate the relationship between consumption of news and 
political information on Snapchat and voter turnout.  
 Membership in groups on social media has been shown to be associated with an increase 
in political participation, according to prior research (Conroy, Feezell & Guerrero, 2012; Rice, 
Moffett & Madupalli, 2012; Wang & Shi, 2018). To investigate this further, participants were 
asked “How many messaging groups have you participated in the last month on Snapchat?” 
Using a Pearson r correlation test, there was no statistically significant correlation at the alpha 
.10 found between the number of messaging groups one participates in and voter turnout in the 
United States November 2018 midterm elections. This does not back up prior research. More 
research should be conducted to answer whether or not messaging groups on social media are 
associated with an increase in political participation.  
 Researchers have also looked into how general use or time spent on social media is 
associated with political participation. Prior research yielded mixed results when it came to the 
association between social media and political participation (Tang & Lee, 2013; Velenzuela, 
Arriagada & Scherman, 2012; Yang & Dehart, 2016). To investigate this further, participants 
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were asked on a scale from 1-50 how many times per day they use Snapchat. Using a Pearson r 
correlation test, there was no correlation found between time spent of Snapchat and voter turnout 
in the 2018 November United States midterm elections. More research should be done to 
examine this relationship further.  
CONCLUSION 
 It is important to study mechanisms that can promote young adults’ turnout in electoral 
politics in the United States. Social media is widely used by young adults and can be a powerful 
tool they use to engage politically. This research found that among female participants, posting a 
story on Snapchat that is political in nature is associated with higher voter turnout in the United 
States November 2018 midterm elections. A “story” is a picture or video uploaded by the user 
that other users can view for a limited, 24-hour period. However, viewing political news on 
Snapchat was found to be negatively correlated with voter turnout in the United States 2018 
November midterm elections among the participants. More research should be conducted into 
how the use of Snapchat and other social media platforms relate to political participation among 
young people. All in all, social media and the online space will continue to become a more 
potent factor influencing political participation as young adults’ lives continue to become more 
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Appendix 2: Survey Copy 
SURVEY COPY 
What is your date of birth? 
With which racial group do you identify? (select one) 
(White) (Black or African-American) (American Indian or Alaska Native) (Asian) (Native 
Hawaiian or Pacific Islander) (Other) _____ (write in) 
What is your ethnicity? (select one) 
(Hispanic or Latino) (Not Hispanic or Latino) (Other) _____ (write in) 
What is your gender? 
(Male) (Female) (Other) _____ (write in) 
What is your political affiliation? (select one) 
(Democrat) (Republican) (Independent) (Other) _____ (write in) 
What is your political ideology? 
Extremely 
Liberal 
        Extremely 
Conservative 
1 2 3 4 5 6 7 8 9 10 
 
What is your year in school? (select one) 
(Freshman) (Sophomore) (Junior) (Senior) (Graduate)  
What is your estimated GPA? 
_____ (write in) 
Were you eligible to vote in the November 2018 United States midterm elections?  
(Y or N) 
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Did you vote in the November 2018 United States midterm elections? 
(Y or N) 
Do you have a Snapchat account?  
(Y or N) 
On average, how many times per day do you visit Snapchat? (select one) 
(less than once per day)  
0 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 20+ 
 
Do you subscribe to any public stories that are news related on Snapchat? 
(Y or N) 
How many times per week do you hear political news using Snapchat? (select one) 
(less than once per week) 
0 1 2 3 4 5 6 7 8 9 10 10+ 
 
Have you ever uploaded a personal story that is political in nature? 
(Y or N) 
Have you ever viewed Snapchat’s “What’s your take?” public story where viewers send in their 
opinions on different political and news stories?  
(Y or N) 
Have you ever participated in Snapchat’s “What’s your take?” by sending in a Snapchat? 
(Y or N) 
How many Snapchat messaging groups have you participated in within the last month? 
0 1 2 3 4 5 5+ 
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Appendix 3: Consent Form  
 
 
CONSENT FORM FOR HUMAN PARTICIPANTS IN RESEARCH 
UNIVERSITY OF NORTHERN COLORADO 
 
Project Title: The Relationship between College Students’ Snapchat Use and Proclivity to Vote 
in the 2018 United States Midterm Elections 
 
Researcher:  Christopher Canipe              Research Advisor: Kristin Bovaird-Abbo 
  B.A. Student in Political Science     
Phone:  (410) 660-6178   Phone: (970) 351-2044   
E-mail:            cani9587@bears.unco.edu             Email:  Kristin.bovairdabbo@unco.edu 
 
 
Purpose and Description:  
The goal of this survey is to understand the relationship between Snapchat use and college 
students’ proclivity to vote in the 2018 United States midterm elections. The survey will take 
about 5 minutes to complete.  
You will not need to provide your name for this survey, and your answers will be confidential. 
Furthermore, the individual responses collected will be stored on a password protected computer 
that only the researcher will have access to.  
There are no foreseeable risks involved in taking this survey. The questions are not sensitive. 
Participation in this survey is voluntary. If you decide to participate and want to change your 
mind while taking the survey you may request that your information be withdrawn from the 
research. Having read this, please answer “Yes” below to give your permission to participate. If 
you have any concerns about your selection as a research participant, please contact Nicole 
Morse, IRB Administrator, Research Compliance Manager, Kepner Hall, University of Northern 
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